DEPARTMENT OF TOURISM REGION IV-A Annual Procurement Plan for FY 2021

—

Code Procurement PWO! Is this an Early Mode of Procurement Schedule for Each P it ity Source of Funds Estimated Budge! (PhP) Remarks

Procu . (hrief descripti
(PAP) Project End-User s.ﬂ.,ﬂv_.oa T =y (brief p of Project)
(YesNo] osting of IB/RE! | pening of Bids/ Award Signing
A _TOURISM DEVELOPMENT
AND PLANNING
To formulate provincial and local
Regional Consultation Workshop tourism plans in the region;
on Provincial Tourism Dev't Plan conduct technical review and
(PTDP) and Local Tourism Dev't. \evalyation of the draft FTDP and
Pian (LTDP), including LTDPs; proposed under TRIP and|
TDP__|Conveigence Projects LGL NO NP-53 8 - Small Value Procurement February/August GOP 237000 Kl X TIEZA
Inspection of on-going and
completed tourism road projects January/April/Jul *To evaluate/monior tourism road
TDP_|under TRIP LGU/Stakeholdd NO NP-53.9 - Smail Value Procurement y/October GOP 40000 v X projects
“To evaluate the proposed tourism
projects of LGUs and private
Conduct of inspection and January/April/dul sector for endorsement to TIEZA
TDP _|assessment of sites LGU/Stakenolds NO NP-53.6 - Small Value Procurement y/October GOP 80000 ¥ X (funding support)
To instill the importance of
sustainable management of
Participatory Community-Based identified potential ecotourism
Ecotourism Developmernt and destinations; to develop
TOP_|Planning Workshop LGU/Stakeholde L] NP-53 9 - Small Value Procurement September GOP 85000 ki X ecatourism sites in the region
To develop understanding of
sustainable management and
development of tourism in
destination areas, including
Onentation on Sustainadle modules on the tourism industry's
TDP__|Tourism and the New Norma LGU/Stakeholdg NO NP-53.9 - Small Value Procurement April GoP 75000 3 X “new noma”
Conduct of Advance Toursm To properly generate data on
TDP Training (ATST) LGU/Stakeholde NO NP-53.9 - Small Value Procurement October GOFP 75000 v X tourist armivals
B. TOURISM INDUSTRY
I
1. Describe how image becomes &
reflection of one's leval of
professionalism
2. Reexamine the preparatory
considerations for work during
online meetings
The Practice of Professionalism 3. Practice effectve oniine
'when Daing Work Online during communication during the 'new
IT__[the ‘New Normal LGU/Stakehoidd NO NP-53 9 - Small Value Procursment 19-Jan-21 GOP 28000 v X normal’
Specifically, this course aims to: 1
Discuss the key tlements and
best practices for a "holistic’
business continuty 2. identify the
steps needed to continuity
operating businesses 3. Explore
| Fostering Business Continuty business continuty measures for
How to Continue Openting During pandemic of infectious disease
IT__|and After a Global Crisis LGL YES NP-53.3 - Small Value Procurement 10-Feb-21 GOP 28000 ¥ X sfuations




Inclusive Tourism: How to Guide
Tourists and Indkiduals with

LGL Hoy

YES

NP-53.5 - Small Vaius Procurant et

22-Feb-21

GOoP

1. Crariy the dfferences of nescss
among tourats fequirmg specal
cara

2. Understanct the various roles o
tour guides in the practice of
inclushe tourism

3 Assess the capacity bukding
issues, challenges for tour guides,
and future ttends in

stakeholder involvement in the
care of tourists w

Specil Nesds

Policy Formuiation ahd Analysts:
Apgplications to the Toursm
industry a8 a Proacthve Response
o Covc- 19 and Other Crisis

NO

NP-53.9 - Small Value Procutement

15 Mar-24

GOP

Specicaly, thia coursa aimato 1,
Understand tha concepts,
profession, and players in potc:
analysis 2. Fxplare the
devsiopment of policy gosly that
can lead to institutional
wanstormation 3. Apply policy
acvocacks and anglysas to the
tourism industry as & proactve
responst 1 potenthal socwtal
crises

Online World: How to Effectively
Work with

Agministrators, Cokeagues, and
Tourem Stakenoldars

Interpersacal Relationships va the

= J

LG Stakeholde

NO

NP-53.6 - Small Value Procurement

13-Apr-21

GOP

Specifically, this course s to 1
Reassoas how traditionai hygiene
and sanitetion practices shauld
ke Up in the light of the cument
global pandemic

2. Remamine the principles,
practices, and procedures of
cleaning Io enaure tourist health
protection

3. Determine housekeeping
suparvisors duties in relation to
ancillary housckeeping

services

4. Braingtorm oh potentil
personnel safety iasues and s
work practices during

pandemics

Reassestnig Housekeeping
Pracices durng Pandemica: An
|Approach to protecting Tourists

LGU:

NP-53.9 - Small Valus Procurament

19-Bpr-21

GOP

1. Understand the Fhilippine
touriam industry and the Filipin
orand of ervice gen

the current pancsmica

2. Erminatorm oft how to
ocontinuously adapt ko societal
chariges in ensuring the

delivery of tourlsm products and
BeIvCes

3. Expione how tre
rescurcefulnesas of Filipinos car
Bodrews tourists’ expectations ad
service fecovery during and after
the tmes of national and regioral
crises




Service Excellence amidst
T National and Regional Crise

Upholding the Filipino Brand ¢

LGU/Stakeholde YES

NP-53 § - Smali Value Procurement

12:May-21

1. Understand the Philippine
tourism industry and the Fliipino
brand of service given

the curmant pandemics

2. Bainstorm on how to
continuously adapt to societal
|changes in ensuring the
dellvery of ourism products and
| services

a
service recovery during anc atter
the times of national and regional
X crises

CHILD SAFE TOURISM
IT  |TRAINING WORKSHOP

LGU/Stakeholde] YES

NP-53 § - Small Value Procurement

12-May-21

100000

To educate the participants about
the problem of commercial secual
of children (CSEC) in
toursm and the actions being

in the Philipp
protect children from sex toursts;
To encourage the development of
policies and practices fo prevent
CSEC In the tourism industry,
To instigate the participants as
child advocates and promoter of
the culture of tourism where child
rights are respected.

Seminar on Handling Persons
with Disabiiities (PWDs) for
T |Tourism Frontliners

LGUrStakeholde YES

NP-53.9 - Email Value Procurement

T-Jun-21

to empower tourism frontliners in

X quality service to PWDs

SEMINAR ON DISASTER RiSK
T |REDUCTION AND MANAGEMENT|LGU. NO

NP-53.9 - Small Value Procurement

July 12-13, 2021

To create a contingency plan
based on likely emergencies n
pantip region;

OTo identify risk reduction
preparedness activities that wil
reduce vulnerabiity, mitigates the
impact of emergencies and
support efforts to prevent confiict
and civil unrest, and

To recognize good practice in

Interventions for disaster
management and sustainable
development.

7 |Filipino Brand of Senvice

LGU/Stakehoid NO

NP-53.9 - Small Value Pr

3-Aug-21

to empower tourism industry

X workers to provide quality service

T |Delivery Seminar

Tour Package Development ind

LGU/Stakeholdd NO

LGU. NO

NP-53.9 - Small Value Procurement

NP-53.9 - Small Value Procurement

October 4-5,

2nd to &h
quarter

To deveiop, promote and paciage

‘emerging destinations in the
X region

NP-53.9 - Small Value P

manthly

178000

LGU/Stakeholds NO




Conduct of monitering of tourism

1st to 4th quarter

To monitor and ensure the
|compliance of DOT accredited
tourism enterprises with DOT
tourism standards especiaily wth
heaith and safety measures

SDRAME|enterprises LGU/Stakeholde) NP-53.9 - 3mall Value Procurement
To encourage accraditation of the
increasing number of farm sites in
the reglon; crests awareness to
farm owners the benefits
of I§aﬁ9—ﬂuﬂ0mﬂu (Orientation 3rd and 4th accreditation; and Fn-g”_. the
SDRAME] and Express Accreditation onsite) |LGU NO NP-53 9 - Small Value Procurement quarter GOP 100000 processing of accreditation
To prepare and educate
accommodation enterprises on
Seminar on Preparedness of wﬂa_;no..”n satety measures and
Accommodation Enterprises during the heaith
SDRAME] during Pandemic Crisis LGU/Stakeholdd NP-53.9 - Small Value Procurement 182 quaner GOP 74000 (pandemic) crisis
To create awareness to travel and
tour agencies in preparing and
crafting tour packages that
| idelines ..“ol#_ s
Seminar on "Travel Safe In gui protocots for
CALABARZON" for Travel and tourists while promoting the tourist
SDRAME] Tour Agencies LoUrStakeholdd NP-53.9 - Small Value Procurement 2nd wuarter GOP 74000 destinations of CALABARZON
'Seminar on How to Handle and To upskill frontiners on different
Understand Different Behavioral appreaches In handling guests
Patterns of distressad Guests for thatt are showing different
NP-53.9- Small Value P 2nd quarter GOP 74000 bahavioral patiems

324000

to cover salary for the existing JO
Personnel for the whole-year
contract

To promote CALABARZON Region

as the preferred tourist
destination, as well as to support

MPD | Regional Travel a LGL NP-53.9- Small Value Procurement 3rd quarter GOP 1800000 |regional tourism enterprises
Participation to National Travel To promote CALABARZON regon
Fair or Trade Expo ad as the preferred tourist destination
MPD |- Philippine Travel Mart (PTM) LGU/Stakeholdd NP-53 € - Small Value Procurement quarter GOP 600000 in the country
Participation to National Travel To promate CALABARZON regon
Fair or Trade Expo 2nd as the preferred tourist destination
MPD |-Regional Travel Fair (RTF) LGU/Sakeholdd NP-53 ¢ - Small Value Procurement Sty GOP 350000 in the country
To develop sustainable product
Orientation/Workshop on the P porating
Development and Management of and guidelines on managing
Tourism Products under the New 1 tourism products under the new
MPD | Normal LGU/Stakeholdd NP-53 § - Small Value Procurement st quarter _
Farm- Eco-Adventure-Faith To develop product portfolio which
Toursm Circutt and Tour are environmentally friendly and
Packages sustainabie livelinood for local
MPD | Development LGU/Stakeholds NP-53.9 - Small Value Proc 20 quarter coP 300000 communities
To develop product portfolio which
are environmentally friendly and
Niche Market (Science, Golf, Dive, sustainable Iivelihood for local
MPD _|MICE) un.!cua!; L GL/Stakehoide NP-53.9 - Small Value nt 3rd quartel GOP 285000 Kies
 To develop product portfolio which
are environmentally friendly and
sustainabile livelihood for local
WPD |Catabarzon Kulinarya Tour L GU/Stakeholod NP-532 - Small Value P 4th quarter GOF 300000 communities
Branding and PR; Support to local
|testivals, Media and Travel Trade To market the regional brand anc
Promotions and Conduct of maintzin fts postve image asa
MPD |Regional Events LGL NP-530 - Small Value Procurement 1st-dth quarter cop 1330060 ational leader in tourist arrivals




NP-539 - Small Value Procurement

To provide relevant, timely and
updated tourism information about
the region for foreign and local

GOP 1200000 market
e to cover salary for the existing JO
Personnel for the whole-year
Direct Contractin GOP 648000 contract
ce and ol
GAD Programs (5% of Total
Forward Estimated Budget of
GAD - P15,031,000
Activity /Stake! 9 - Small Value Procurement year-round GOP 751550 031,
GMS |Integrating LGU hoide NP-53 i Yolue Annual payment of bond
premiums of the required
GMS |Bond Premiums LGU/Stakehal NP-53.9 - Small Value Procurement year-rount GOP. 23250 for rnewal
Mandatory Expenses (e.g. Ullties, To cover the mandatory éxpenses
) f - of the Regional Office
7 NP-53.9 - Small Value F year-round GOP 4520000
GMs |C Rental, LGU/Stakeholdel e e eresT
that may arise to the Regional
GMS |Contingent Expenses LGL NP-5].9 - Small Value F ent year-round GOP 200 off
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