BED No. 2

. ‘ FY 2019 PHYSICAL PLAN
Department: : Department of Tourism {DOT)
Agenoy: Office of the Secretary
Operating Unit: " Central Office
Organization Code (UACS): 21001E+11
Report Status: SUBMITTED
' Current Year's Accomplishment Physlcal Target (Budget Year) .
Particutars UACS CODE{  Actual Estimate | 0| votal | 1stQuarter| Znd Quartsr | 3rd Quarter | 4th Quarter Variance | Remarks
Jan.1-Sept.30 | Oct1-Dac.30
1 2 3 4 52344 | 6=T4349410 7 8 9 10 11=6-5 12
Part A
I. Organtzational Quicoime
00 : Tourtsm Revenue, Em tand Arivals increased 3101E+14
TOURISM POLICY FORMULATION AND PLANNING PROGRAM
QOutcome Indicator(s)
1. Number of toufism strategies, policies and acfion plans 3 4 7 6 1 2 2 1
Outpirt Indicator(s)
1. Number of technical assislance provided to tourism stakeholders 2226 1127 3353 3,353 93 588 926 all
2. Number of technisal assistance provided to LGUs 1774 870 2744 2,961 378 736 1002 845
::; saﬂsfadOIyOf assisted who rated the al assistance 88% 2% 2% 92% 2% 92% 2%
" " TOURISM INDUSTRY TRANING PROGRAM ™~~~ B T s o )
Oulcome Indicator(s) :
1. Percontage of target Industry personnel trained that rafed the o0
" saryices s spefactory 96% 90% 90% 0% 80% B0% %
Output Indlcator{s}
1. Number of training days defivered 1147 2648 3095 3,763 763 1048 1057 905
2, Percentage of atiendeesitrainees that complsied the training 99% 90% 20% 80% 90% 90% 80%
3, Number of LGUs trained , 4211 830 5041 2438 609 736 748 301
_STANDARDS DEVELOPMENT AKO ENFORCEMENT PROGRAM :
Qitcome Indicetor(s)
1. Percentage of acoredited tousism entarprises that maintained the %
tourksm standards and regulations 100% 90% 0% 0% 0% %
Oulpil Indicator(s)
1. Number of tourism standards reviewed 2 0 2 2 1] 1 1 a
2, Number of inspections of tourlsm enterprises. conducted 3384 2785 8169 6,076 1402 1058 1829 1708
3. Percantage of accreditation applications acted upon within the 90% 0%
prescribed pefiod 9% 0% 80% 90% B0%




ol

MARKET AND PRODUCT DEVELOPMENT PROGRAM

Qutcome Indioptor(s)

1. Percantaga incraase in the number of travel partners selling the
Philippines in the Identified Opportunity Markets

10%

10%

10%

10%

10%

10%

10%

2, Percentage increase In the number of Philippine properties
considering to venture Into the new markets and/for wilting to offer the
new activitles .

10%

10%

10%

10%

10%

10%

10%

Output Indicator(s)

1. Number of trade develepmentirade support activities conducted
faciiitated-hvitational/ famiianzation tours/missions product
presentations facilitated

126

24

149

126

22

3z

28

2. Number of consumer activations conductedJoint and consumer
promotions, production of coliaterals, tactioal ads placed/initiated, PR
and publicity activities

24

328

120

21

41

28

3. Number of products developed and product partners engaged

28

164

156

43

42
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